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National

DU                  DE CEUX 
QUI LISENT CULTURE 
DANS VITICULTURE

Henri-Claude
Directeur Commercial 
d’une Maison de vins à Gigondas (84)

Un savoir-faire millénaire, qui se transmet chaque jour.

L ’ A B U S  D ’ A L C O O L  E S T  D A N G E R E U X  P O U R  L A  S A N T É ,  À  C O N S O M M E R  A V E C  M O D É R A T I O N .
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DU                  DE CEUX 
QUI PENSENT QUE 

LA QUALITÉ EST 
LE FRUIT DU RESPECT

Grégory
Vigneron à Chusclan (30)

Porte la promesse de la vigne 
jusqu’au vin.

L ’ A B U S  D ’ A L C O O L  E S T  D A N G E R E U X  P O U R  L A  S A N T É ,  À  C O N S O M M E R  A V E C  M O D É R A T I O N .
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DU                  DES VALEURS 
SÛRES ET DES INSPIRATIONS 

FUTURES

Aurélie
Vigneronne à Piégon (26)

De solides racines pour nourrir 
de grandes ambitions.

L ’ A B U S  D ’ A L C O O L  E S T  D A N G E R E U X  P O U R  L A  S A N T É ,  À  C O N S O M M E R  A V E C  M O D É R A T I O N .
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DU              DES 
TERROIRS QUI 
SORTENT DES 

SENTIERS BATTUS

L ’ A B U S  D ’ A L C O O L  E S T  D A N G E R E U X  P O U R  L A  S A N T É ,  À  C O N S O M M E R  A V E C  M O D É R A T I O N .

Laurent
Vigneron à Gaujac (30)

Convaincu que ses blancs aussi 
ont un grand avenir.
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DU              DE CEUX 
QUI PENSENT QUE

C’EST LA TERRE
QUI CULTIVE L’HOMME

Loïc
Vigneron à Sablet (84)

3 générations de savoir-faire et 
toujours à l’écoute de son terroir.

L ’ A B U S  D ’ A L C O O L  E S T  D A N G E R E U X  P O U R  L A  S A N T É ,  À  C O N S O M M E R  A V E C  M O D É R A T I O N .
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DU              DE 
LA BIODIVERSITÉ QUI 

CRÉE LA DIVERSITÉ

Florence
Propriétaire de vignobles et 

Maisons de vins à Vacqueyras (84)

Prend soin de ses vignes et 
de la nature qui les entoure.

L ’ A B U S  D ’ A L C O O L  E S T  D A N G E R E U X  P O U R  L A  S A N T É ,  À  C O N S O M M E R  A V E C  M O D É R A T I O N .
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Grégory
Winegrower in Chusclan - France

Keeps his promise from the vine to the wine.

	 	 	WHERE	THE
FLOWS,	QUALITY	IS	

BORN	OUT	OF	RESPECT
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Aurélie
Winegrower in Piégon - France

Solid roots for high aspirations.

	 	 	WHERE	THE
FLOWS,	TRADITION	

AND	INNOVATION	
COME	TOGETHER
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	 	 				WHERE	THE
FLOWS,	THE	LAND	

CULTIVATES	THE	PERSON

Loïc
Winegrower in Sablet - France 
3 generations of know-how and 
still attentive to the land around him.
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PRINT CAMPAIGN
International



MEDIA BUYING



DIGITAL
Content

Non-exhaustive list of suggestions



A clever, original and attention-grabbing 
text format

Images of nature accompanied by facts 
and figures

Portrait carousel posts that highlight 
a different profession post after post

Eco-friendly wines 
that respect biodiversity

Non-exhaustive list of suggestions

DIGITAL
Content



& EVENTS
PARTNERSHIPS



PUBLISHING
PRINCIPLES



bodycopy

DIN pro
A B C D E FG H I J K L M N O P Q R ST U VWXYZ
a b c d e f g h i j k l m n o p q r s t u vwx y z
0 1 2 3 4 5 6 7 8 9 « » ? ! . , : @ & + 

Dupic esse vienium in culpa nobis exertication er, qui 
commodo mollit anim optio duos providentum autem ha-
rund liber garanto ujor lempsertinu appart duirlope a lior. 
Focatus dou le buigmaster harnobulis ter nouf juim pou-
lerta du gernnalum sound vurta souirtanum nutapylatus 
be o vaeler urtyaol. meoiup bouty up mammitaurus herto-
mud gaure vojuer courlir xuril gaurbioul.

GAZOLE 
BOLD
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
0 1 2 3 4 5 6 7 8 9 « » ? ! . , : @ & + 

TYPOGRAPHY

TITLES / ATTENTION-GETTERS



COLOURS

CMJN
0/100/100/0

RVB
227/6/19

#E30613

CMJN
80/20/0/0

RVB
0/155/217

#089BD9

Typography



#000000

#0D1841

#E60113

#FCC001

A more or less visible colour gradient is applied 
to the images. It can be masked in certain areas 
so as not to distort the visuals too much.

COLOUR SATURATION
Photography



This basic gradient is completed by several “PHOTOSHOP” filters: 
Find edges, Gradient map, Hue/Saturation, depending on the effects 
wanted and on the original image.
For more information and a better understanding, open and read 
the attached reference file: “image-processing”

PROCESS

Image-traitement

COLOUR SATURATION
Photography



For the different media to be produced, 
such as brochure covers, flyers, hanging scrolls,
choose close-up images with a light and blurred 
background.

IMAGES
Choice of visuals

Sample photos as examples



LOGOTYPE
IDENTITY Two types of logotype:

An initial one with the pictogramme, definition and
signature in white against a red background,
and a second one in black and red against 
a white background..
The crest and the definition form a single entity.
The respective sizes and balance between
the two elements cannot, and must not change. 
They come as a whole.



As with any visual identity, for optimal legibility, 
the whole logo should not be reduced below 10mm 
in height. 

It should also include white space, known 
as breathing space. 
At least: «Z». 
«Z» was defined so as to avoid any interference 
with logotype legibility.

Z

ZZ

Z

Z

10mm

LOGOTYPE
IDENTITY


